How To Use

PINTEREST
FOR BUSINESS

Pinterest can be a perfect way to drive traffic & leads to your website.

By Flora Caputo (VP,ECD) & HubSpot

. Publication
in partnership with HUbS@ét

Share this ebook!

EE0

©2014 Jacobs Agency, Inc.


http://www.jacobsagency.com
http://www.hubspot.com/
https://www.facebook.com/sharer/sharer.php?u=http%3A%2F%2Finfo.jacobsagency.com%2Fhow-to-use-pinterest-for-business
https://twitter.com/intent/tweet?text=%20I%20just%20downloaded%20this%20great%20ebook,%20How%20to%20Use%20Pinterest%20for%20Business:%20http://info.jacobsagency.com/how-to-use-pinterest-for-business
https://www.linkedin.com/shareArticle?mini=true&url=http%3A%2F%2Finfo.jacobsagency.com%2Fhow-to-use-pinterest-for-business

B\ S
: s |
0 N o
L 4 fif"%-’tu"_ \
74
: \\

g/‘\

q \ ..




Written In Partnership With
Jacobs Agency & HubSpot

Flora Caputo
Jacobs Agency

VP, Executive Creative Director

Flora has nearly two decades of experience as a creative in
marketing communications. Flora brings her passion and ability
to every client and every project, striving to create relevant yet
memorable programs that fulfill objectives and really move the
needle. She has delivered successful campaigns for a variety

of B2C and B2B brands, and has helped grow the Agency’s
impressive industry roster to include food and beverage,
consumer package goods, technology, financial, business
services, healthcare and telecom. Under her leadership, Jacobs
Agency has delivered unparalleled results for clients and has
won nearly 100 awards recognizing marcom superiority. With
an expertise that crosses industries and a proficiency in print,
broadcast, online and more, Flora’s goal for every project is to
establish a creative vision, ensure it is strategically relevant, and

maintain creative excellence and consistency.
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HubSpot Content Team
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HubSpot is on a mission to replace the world’s annoying,
interruptive marketing with marketing that people love.
HubSpot software is the most powerful, tightly integrated

and comprehensive marketing software available, putting
personalized inbound marketing into the hands of any business.
Over 9,000 companies in 56 countries use HubSpot's software
to create lovable inbound marketing to attract, nurture and
convert leads into an accelerating stream of new customers and
revenue. HubSpot has been named one of the most promising,
fastest growing companies by Inc, Forbes and Deloitte for the
best possible reason: customer results. HubSpot has over

400 employees, was founded in 2006 and is based in
Cambridge, MA.
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Jacobs Agency has been helping clients achieve their marketing objectives since 1997.
Our clients come from a diverse range of industries. But it'’s not so much where they

come from that is important. It's why they come to us.

Technology has sparked the development of a new, multi-dimensional playing field. The
ability to identify and tap the most effective vehicles, at precisely the right time, is the
difference between activating or missing your opportunity and your target. And when we

say ‘identify and tap the most effective vehicles,” we don’t mean the trendiest ones.

We make sure your message innovatively connects with your target on not just one, but on
multiple levels. Our proprietary marketing philosophy, Through the Lines™ engagement,
combines insightful, superior creative and relevant messaging, to take full advantage of time
and place. Your message reaches your target in ways they like to be reached, in places they
frequent, at the moments they're most receptive. In doing this, we not only validate your
product or service in your target’s mind, we establish a valuable connection with your
brand—a connection that is reinforced with support and loyalty. Want to know more?

Call us at 312.664.5000, visit www.jacobsagency.com and follow us:
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And recent numbers prove that the power of Pinterest is still

PI n tereSt Pop u l a rl ty untapped. Unmetric, a social media benchmarking company,
CO n tl n U eS TO Soar released a “Pindustry report” in spring of 2013.

Pinterest continues to be the social media darling for great SEO,
web traffic, engagement and revenue. According to Compete,
unique visitors to Pinterest.com increased by 155% in just one
month, from December 2011 to January 2012. By the end of

2013, it had over 70 million users,' and continues to grow daily.

In December 2011, Pinterest made Hitwise’s list of the top ten
social networks, sitting at #5 and beating out big names like
Linkedln and Google + . But even with all this steady growth,
Pinterest seems to still be overlooked as a big player in social

by the media, research companies and marketers. Even a recent
social media data report by Simplereach in October of 2013 only
covered Facebook and Twitter. They lumped all other channels
in one last bucket, and it was unclear if Pinterest was part of
that last bucket or not. The good news is, if it is such a “best
kept secret,” then there is a big opportunity for marketers to get

in now and still make a big impact.

2
Pinterest new users, by month

New users
{in millions)

4.0

€¢

...tor over 90%
of brands, Pinterest
still isn’t a focus.”

3.0

2.0

W usersinthe Us. [l Users abroad

| & 2: Semiocast Study: Pinterest has 70 million users, More than 70% are in the U.S., http://semiocast.com/en/publications/2013_07_10_Pinterest_has_70_million_users
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CHAPTER [: What Pinterest Is & Why It Matters

What Is Pinterest &
How Does It Work?

So let’s get down to basics. Pinterest is a social network that
allows users to visually share, curate and discover new interests

by posting, also known as pinning, images or videos to their

an image added
to Pinterest

own or others’ pinboards (i.e. a collection of pins, usually with
a common theme). Users can either upload images from their
computer or pin things they find on the web using the Pinterest

bookmarklet, Pin It button or a URL.

PINBOAR

a set of theme-based pins

PINNING

N

the act of visually
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a button that can be placed
on websites to facilitate sharing
on Pinterest—pins added using
the Pin It button link back to
the site they came from

reposting somebody
else’s pin

(this is where traffic
magic happens)

<

the person who does
the sharing

One can browse through the items other users have pinned and they may like, repin or comment on them. As with most other social
networks, members are encouraged to interact with the content by reposting it, sharing pins on Facebook and Twitter or via email, and

even embedding individual pins on their website or blog.

Using a visual emphasis, the social network is very much focused on the concept of a person’s lifestyle, enabling users to share their
interests and preferences with others and discover those of like-minded people. As Pinterest puts it, this is a social network meant to

“connect everyone in the world through the ‘things’ they find interesting.”
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Why D()eS P l nte l’est In February 2012 Pinterest had been driving more referrals

to HubSpot's blog than Google + . This insight proves that

M atter l n A n AI ready Pinterest presents a serious challenge to other social media
C rOWded SOC l al Space? channels and offers a competitive advantage to businesses that

have started leveraging its potential.

I: Traffic

Any business that relies on driving a high volume of website

1,550

traffic to increase sales should consider joining Pinterest. In fact, Visits to Blog.HubSpot.com,
Feb. 1-14, 2012

1,500

early research indicates that Pinterest is more effective at driving
traffic compared to other social media sites, like Reddit, 1450

YouTube, LinkedIn, Google +, MySpace and yes, even Facebook.

1,400

In September of 2012, Pinterest drove 3.68% of traffic to

1,350

publishers’ sites. That is still a far cry from the 10+% that

1,300 +

Facebook generated, but is more than twice what Twitter and Google+ Pinterest

Using their marketing analytics, Hubspot is able to compare the two sources

LinkedIn did combined. Not to mention both Facebook and and how they impact business goals.

Pinterest have been on the rise when comparing September
2012 versus 2013, whereas both Twitter and LinkedIn have

remained relatively flat.?

Here are some other examples of Pinterest’s traffic driving power:

In October, the website of Time Inc.’s Real Simple
magazine got more traffic from Pinterest than
Facebook. (adage.com)

Eyeglass retailer Warby Parker reports that just after
months of being on Pinterest, 11 % of their social
traffic was already coming from Pinterest compared to
18% from Twitter. (twitter.com/caro)

After blogger Kate Bryan started pinning her work,
she has had more than 10 million page views and
has attracted 16,000 blog subscribers. “My top 10
traffic referring URLs are all Pinterest,” says Kate.
(businessesgrow.com)

3: Not so Fast, Twitter. Pinterest is Driving More Traffic for Publishers, http://www.prnewsonline.com/water-cooler/2013/10/ 1 7/not-so-fast-twitter-pinterest-is-driving-more-traffic-for-publishers/ . |
Share this ebook!
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2: Links #
If companies are using the Pin It button on their website

pages, every single image pinned, either by the company or

other visitors will include a link back to the source. That is

why HubSpot’s blog has accumulated more than 640 links

from Pinterest in just the first two weeks. However, these are
no-follow links and cannot be used to directly impact your SEO
strategy. Yet, they still provide marketing value because they

allow pinners to encounter your content and visit your pages in

just one click.

Inbound Links Competitors

DOMAIN FRESHNEZ TOTAL LINKS ¥

hubspot.com = 2 weeks fago

pinterest.com 7 2 weeks\ago

This is a screenshot of HubSpot’s Link Grader tool, which
is part of their all-in-one marketing software.

3: Leads

In the early days of Pinterest, HubSpot had generated a few
leads from the new social network that looked promising.
There is no doubt that you can draw a strong parallel between
stronger traffic and generating leads. A recent stat from
Compete in 2012 showed that 25% of all Pinterest users have
purchased a product or service after discovering it on

Pinterest, with 37% of males saying they’ve done so. This stat
is quite surprising considering that Pinterest is known for its

female-dominant user base.

Totals for Feb 1, 2012 - Feb 15,

v

REFERRER VISITS LEAD LEADS

pinterest.com 78 5

This is a screenshot of HubSpot's Sources tool, which
is part of their all-in-one marketing software.
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Pin It button on website becomes the source for a pin.

. wmer e | wumrr W Sms s oadnmm  TEmsmer W

2085 +10%: HB sl

It's pinned to a board.

o T
#3 Now that pin is visible to that pinner’s followers
and can be repinned by other pinners, being visible
to those followers, and on and on. The image tracks
back to its source—the brand'’s website.

“Generating leads is all
about generating interest
In your Pinterest page
and, with other channels,
creating an engaging path
of cookie crumbles that
leads prospects back to
your product.”

- Jesse Noyes, Managing Editor at Eloqua
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4: Social Sharing

Pinterest enables users to log in using their Twitter or Facebook
profiles, connectivity that is critical for social media success.
These sites can't get away with being a silo, and Pinterest has

recognized that out of the gate.

The site also connects with Facebook and Twitter, enabling
users to automatically post new pins to their Facebook feed and
on Twitter for others to see. This means more eyes from other
channels get access to your brand’s pictures. This feature is
great to boost social sharing and get your evangelists to spread
the word about your brand. However, at this time, brands still
cannot connect Pinterest to their Facebook business page, but
things move so fast in the social world, | am sure it’s just a

matter of time.

V| @ Like | &) Website

W Twitter
Facebook

<> Your Website
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How Does Pinterest
Make Money?

What's particularly fascinating about Pinterest is that while in
beta, it was already making money. That's especially

surprising for a social networking site. What's even more
interesting is that the way it was monetizing was not based on
advertising or subscriptions. Pinterest originally partnered with a
firm called SkimLinks, which automatically scanned through any
pinned content on Pinterest that went to a retail site with an
affiliate program. If it found that kind of link, it secretly added
an affiliate code that ensured Pinterest would make some cash

from sales that were derived from that link.

This might not be bad practice, but the fact that Pinterest didn’t
disclose this information outright, definitely was. In 2012,
Pinterest users discovered on their own that the service had
been manipulating their pins to make money through its

partnership with SkimLinks, and quite an uproar ensued.

Pinterest prides itself on transparency with strict rules and
guidelines to protect the engagement of the community. Their
lack of transparency in how they were generating revenue went

against their own culture and beliefs.

In the heat of criticism, Pinterest walked away from SkimLinks
in 2012. They are on a very slow and careful plan to utilize
sponsored and promoted content. They are also sitting on some
healthy funding, which gives them time to do monetization
“right.” As Jon Jenkins, Pinterest’s head of engineering, pointed
out to Readwrite.com, “We're extremely fortunate to be well
funded right now,” he said. “It gives us time to do this

correctly. We don't feel the pressure to monetize unnaturally.”

4: Pinterest Embraces Sponsored Content with Promoted Pins, http://bostinno.streetwise.co/channels/pinterest-embraces-sponsored-content-with-promoted-pins/

Promoted pins are a natural place to move into, as the social
platform itself is a hotbed of purchasing. According to a recent
study by VisionCritical, almost a third of Pinterest users buy
things after pinning them. But many people are concerned that
the simplicity and beauty of Pinterest, the qualities that drew
users there to begin with, will dwindle as pins become
promotional. CEO Ben Silberman promises that won't be

the case. “I know some of you may be thinking, ‘Oh great...
here come the banner ads.” But we're determined to not let that
happen,” said Pinterest’s founder on his company’s blog.
Promoted pins will purportedly be “tasteful,” seamlessly
integrating with the Pinterest experience. He also promises that
paid pins will be clearly marked so users will “know if someone
paid for what you see, or where you see it.” Plus, users won't
see pins pop up for random products. Promoted pins will be
“relevant,” says Silberman, “[and] about stuff you're

actually interested in.” Clearly, Silberman is tuned into

pinners’ reservations.*

This new revenue stream will not only bode well for Pinterest,
but for brands as well. The opportunity to sponsor pins will be
a perfect place to get products and brands in front of the

right eyeballs.
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Can Brands Make
Money On Pinterest?

Pinterest is definitely the social media channel to watch when it
comes to purchasing. When you take a closer look at the data
from some studies, the numbers are pretty staggering. In
general, Pinterest buyers spend more and make more
purchases than any of the other social sites. Pinterest
produces 4x the revenue per click as Twitter.> This comes from
the fact that pinners spend more time milling around “window
shopping” and seem to be in a “buying mindset.” In fact, 70%
of pinners get inspiration and information on what to buy

from boards they follow and the pinning stream. And when

inspiration strikes, so does the pocketbook.

The average orders are consistently higher as well. Shopify
reported that the average order value from Facebook to Pinterest
was double, meaning the average order referred by Facebook was

$40, while the Pinterest referral was an average of $80.

Knowing that most brands are still not even on Pinterest yet,
there is a large opportunity for brands to still get in on the
ground floor and build out their followers, cultivate their
community and be able to generate a lot of leads and traffic

before the secret is out!

5: Advertising On Pinterest - A How-To Guide [Infographic], http://www.prestigemarketing.ca/blog/advertising-on-pinterest-a-how-to-guide-infographic/
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Still skeptical?
Check out these numbers:

Pinterest pinners spent 60% more
than Facebook users.

Pinterest traffic converted to a sale
22% more than Facebook.

Facebook traffic bounced 90%
of the time, compared to 75%
from Pinterest.

Facebook users viewed an average
of 1.6 pages, Pinterest users
viewed an average of 2.9 pages,
an 81 % difference.

Source: Social Networking For Marketers: How Pinterest Crushes
Facebook [Infographic], http://readwrite.com/2013/04/17/social-

networking-for-marketers-pinterest-crushes-facebook-infographic#awes
m = ~oDANIJjnnVTH6B
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Chapter 2

How To Create A Pinterest Account & Get Followers

Share this ebook!

pe o


https://www.facebook.com/sharer/sharer.php?u=http%3A%2F%2Finfo.jacobsagency.com%2Fhow-to-use-pinterest-for-business
https://twitter.com/intent/tweet?text=%20I%20just%20downloaded%20this%20great%20ebook,%20How%20to%20Use%20Pinterest%20for%20Business:%20http://info.jacobsagency.com/how-to-use-pinterest-for-business
https://www.linkedin.com/shareArticle?mini=true&url=http%3A%2F%2Finfo.jacobsagency.com%2Fhow-to-use-pinterest-for-business

The Basics Of Getting
Started On Pinterest

Pinterest used to be an invite only community. New members
had to be invited by existing members. But it has since opened
up to everyone. This is one of the contributing factors for its

exponential growth in users.

If a user is creating a personal Pinterest account with a business
slant (celebrities, thought leaders or bloggers), users can join
directly with a Twitter or Facebook profile, or sign up with an
email address. In 2013, Pinterest created “Pinterest for business.”
Honestly, the Pinterest business account doesn’t look or behave
any differently than any other Pinterest account. So why open a
business account? Business accounts have access to better tools,
case studies and widgets that help businesses be successful on
Pinterest. If you already have a personal Pinterest account and
wish to move it into a business account, you can easily convert

it when you go to “business.pinterest.com.”

(T rw——
O A | e asenmiion
SN & - e

Y-

JEgen

Help millions of people discover your
business and share it with others.

ot Baad Basies
Lo e el 0
v 13 comeart WY v

] wEs

Be sure to register your account with the same email address
you use for your business” Twitter account so you can easily
share your new pins through your Twitter account, too. This
will enable you to tie your Pinterest account to your business’

Twitter account, not your personal Facebook profile.
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Once your account is activated, optimize your Pinterest profile
under the settings tab. Choose your company name as your
username and complete your profile information, including a

company description, logo and a link to your website.

Unfelow | -f Sand Profle

Links

Lo:go :
Company Name

Brief Description

Under the setting tab, be sure you keep “Hide your Pinterest
profile from search engines” checked to NO so your profile can

get indexed in search.

RN

. ——— .
Search Privacy No | 'eep search duaines (ex: Google] from showing

your Pinterestiprofile in search results. Learn more

Personalization Let Pinterest show you Belated Pins and other recommendations based

n:

r activity on Pjaterest AND other sites you've visited recently. Learn more

Now, Pinterest is going to ask you some things about likes

and dislikes, so it can recommend boards to follow. Keep your
consumer and brand personality in mind as you answer these
questions. Follow some of the suggestions given to you if they
feel right, just to get you started. Then move on to building out
your profile and curating boards. But before diving into the
pinning world, let’s go over pinning etiquette. Pinterest, like
many social communities, has rules. Some are unspoken, some
are clearly written. Either way, it's good to know what those
rules are before you get started. You don’t want to make a bad

first impression!
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Pinterest Etiquette

As with any site that is built around content curation, pinners
must be especially cognizant of citing the sources of their
individual pins. And while Pinterest makes no direct statement
that marketers cannot use the social network for promotional
purposes, the site does discourage blatant self-promotion.

(See graphic on page 24 for a healthy balance of self promotion

and lifestyle.)

In fact, Pinterest has cracked down over the years on spammers,
and red flags go off when too many pins are coming from one
site all the time and all at once. If Pinterest smells spamming,
you will be blocked until you can clear things up. So the key is
to keep your account diverse and rich in content from all over
the internet, and be an active part of the sharing community.
Coupled with Pinterest’s lifestyle vision, this should encourage
marketers to find creative ways to promote their brand on the
network and truly jibe with its vision and user base. In other
words, businesses should use the social network to showcase the
lifestyle their brand promotes. If you're a shoe vendor, a pinboard
of the shoes you sell won't cut it. A pinboard of a few of your

shoes interspersed with images of places those shoes could take

you, however, is the direction you should be thinking. AARP’s
Pinterest account features a pinboard called “Quotes to Live By,”
which is a great example of a business using Pinterest to promote

the lifestyle of its brand.

The biggest mistake marketers (and celebrities, thought leaders
and bloggers) make is they don’t curate enough original
content. 80% of pins are REPINS. That means the same
content gets cycled through boards over and over again. This
poses another opportunity for brands to get noticed—by using
original content from the internet and bringing it back into the
Pinterest community. Brands should not be afraid to get out in
the web jungle, use the magical Pin It button on browser bars
and in websites to get original content onto pin boards. The

community will love you back ten fold. k

Formulate A
Content Strategy

Building this A Your goal
brand e should be to

awareness entertain,
requires teach, and
constant . inspire your
content curation audience

Pulled from an infographic by Prestige Marketing. For full infographic, click here.

How To Build Your
Pinterest Following

Just like any social network, building reach via a follower base
is key to long-term sustainability for that network as a traffic
and lead source. So brands will want to create a few pinboards
before they start trying to build a Pinterest following. This way,

new followers will have more context, content and motivation
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to follow a brand’s pin. (It's the same reason why you would

populate a brand new blog with a few posts before you start

promoting it.)

However, Pinterest functions a little differently than the typical
“follower world” we know in Twitter, Facebook and LinkedIn. For
example, on Pinterest there are two ‘follower options.” A person
can follow a specific board by a Pinterest user or an entire user’s
account. Board followers will only be notified (via their stream)
when a new piece of content to that board is pinned. Account
followers will be notified every time new content is pinned to any
board in that account. Due to these differences, a Pinterest user’s
single board might have more followers than their entire account!
The challenge for marketers will be to evaluate what is resonating
on the individual board level. Then, create a strategy to convert
the followers of the popular board to follow the whole account,

and interact with the brand or product-centric boards.

Grow Your
Community '.

Customer
Habits

[
[ S

But do repin valuable and
relevant content from select
customers

You don't need to
follow every user who
follows your brand

Pulled from an infographic by Prestige Marketing. For full infographic, click here.

Another great way to get exposure and gain followers is through
contributing to group boards. Group boards are by invitation

only. But you can ask the board owner for an invitation through
Pinterest. You can also create your own group board and invite
people you follow (or email them) to join. Once you are engaging
in group boards, you can be a big part of the community by

pinning to them, engaging in likes, comments and conversation.
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Promote Through
Other Channels

The fastest way 0 jump start your

Pinterest presence is by promoting

it through other
the Pinterest follow button to your

platforms. Add

website. Promote your presence
on Pinterest through your other
social networks, such as Facebook,
Linkedin, Google + and Twitter.
Consider launching 2 Pinterest

contest and write 3 blog post to

promote (i,
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Steps On Making
Pinterest A Powerful
Marketing Tool

Pinterest offers a range of activities you can initiate to market
your company to this audience. The goal here is to gain brand
recognition, drive traffic to your website and be successful at
converting the new visits into leads. Here’s a list of ideas for

using Pinterest as part of your social media marketing mix.

I: Feature Visual Content

Pinterest is a visual social network, so you will need to create a
pinboard that highlights some of your best visual content. A lot
of big brands, such as L.L. Bean® and Target®, are taking notice
of the power of online visual content for marketing and the
emotions images elicit in users. Instagram is one platform that
has contributed to this movement and enabled real businesses

to leverage photos as an inbound marketing mechanism.

2: Create A User Generated Pinboard Or
Group Board

By enabling other users to contribute their own pins to your
brand’s pinboards, you open up a great opportunity to involve
fans and customers in your marketing. Pick out a few of your
top evangelists or customers, and create a board dedicated to
their pins. First follow these users, then using the Pinterest
interface invite them to the group board. Ask them to pin
images that showcase the lifestyle they enjoy because of your
brand. This is a great way to leverage customer testimonials in
a unique and visual way. Clothing retailer ModCloth uses this

tactic in its “Guest Pinner Gallery.”

How To Use Pinterest For Business
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3: Host A Contest

Several brands (like AMC Theatres® & Threadless®) have had
great success launching contests using Pinterest. Before you
jump in, consult Pinterest’s terms of use to make sure the
contest you're holding doesn't infringe upon its guidelines.
Hold a contest that asks users to create a pinboard on their
own account to demonstrate what they love about your brand,
products or services. Or run your own board contests and
sweepstakes through your own account. These promotional

activities boost followers—and engagement.

4: Add The Pin It Button To Your Website

Make it super easy for website visitors to share your visual
content or images on Pinterest by adding a Pin It button to
your site. Just like other social media sharing buttons, this will
help to expose your brand to a new audience. But most
importantly, this will help with traffic back to your site. As
pinners pin and wish to learn more about that pin, they will be

sent to your website.

5: Measure & Optimize

At the end of the day, what's going to matter most is how
much traffic and how many leads and customers you generate
via a specific source. As you start pinning images to Pinterest
and add more images over time, watch to see how your traffic

is changing.

Does a specific image type or topic generate more traffic than
another? In spring of 2013, Pinterest launched a free web
analytics tool for users with a verified website. Use the analytics
tool to understand what images work and what boards are
pulling. Share this with your marketing and sales teams to see

what you can optimize to achieve your business goals.
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6: Gather Insights About Your Buyers
Use Pinterest as a tool for understanding the interests 25 |
and needs of your ideal customers. View pinboards of

your customers to aid in your understanding of who your I

customers are and what they're interested in.

4 \
Lead Management
Identify, analyze, and manage incoming leads
View by: First Convarsion Date X Referrals: pintorest.com X
NAME DATE™ EVENT LEAD SOURCE GRADE
o242 Free Ebock: A Practi... Referrals: pinterest.com
: 0211112 How to Monitor Soci.,.  Referrals: pinferest.com
0208612 aRnak 100 Mikia Ch Rafarrals: ninterst com
J/

If you have integrated marketing software that tracks visitors
arriving to your website through Pinterest and follows them
through the buying cycle, you can spot trends in their behavior
and find ways to nurture such leads more successfully. For
instance, HubSpot connects referrals to lead data and can tell
brands what offer pinners converted on. From there, brands can
email new leads and move them down the sales funnel with a

custom message.

7: Stand Out As A Thought Leader

Become the go-to Pinterest account for pins about a certain
subject or topic relating to your industry. For example, because
HubSpot is a marketing software company, they could create a
pinboard that features awesome visual examples of great online
marketing. Or if you're a paper company, you could create a
pinboard that features really awesome origami paper creations

from around the web.

Minted is a great, real-life example of a paper company that
leverages this tactic by creating themed pinboards that show
unique ways to use paper, mixed in with other related lifestyle

photos, such as in its “Trick or Treat” Halloween board.

153 foloweds, 16 pns

TilieK

6: Pinterest: How to Drive More Traffic to Your Site With Pinterest, http://www.socialmediaexaminer.com/pinterest-how-to-drive-more-traffic-to-your-site-with-pinterest/
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Trick or Treat o -

8: Add Links In The Descriptions Of Your Pins

To increase the likelihood of driving more traffic to your website,
add a URL link back to the page on your website where that
image lives for every pin. If you are uploading a photo from
your desktop or mobile device instead of pinning something live
from your website, choose a link from a page on your website
that makes sense. Include that URL in the pin description. Full
URL links in the description allow users to directly go to the
referral content, rather than do a double click through the pin
enlargements on Pinterest. Also be sure to add a call-to-action
in front of the URL, such as “Learn more at...” or “Purchase
at...” Calls-to-action before URLs increase engagement by 80%:.°

That's nothing to sneeze at.

ane Pinterest / Pin it.
‘www.pinterest.com/ pinj create/ extentlon/ Tmedia = hpk3AX2FX2 Fdagzhsfgd7kd cloudirant.ners2Fwp.

Pick a board

our blog's UAL In the alt text

Post o Facebook \ Closa Pinit
A ¥
800 @unexampie of inchaing . x x
C©  wwwpinterest

TR

Visit pinchofyum.com

Bjork Ostrom -
An example of inciuding your biog's URL in the ait text | pinehofyum.com

Image Credit: https://www.foodbloggerpro.com/images/uploads/content/
Include_your_blogs_URL_in_the_alt_attribute_text_for_pinterest_copy.jpg
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9: Create A Video Gallery 11: Feature Offline Events

Pinners aren’t only limited to pinning images, they can pin Create a pinboard that features the best photos and video
videos, too! Create a pinboard of some of the interesting videos footage of any annual events you host to help generate buzz
your business produces interspersed with relevant images. and excitement for the next one. For instance, HubSpot has

created a “Behind The Scenes” board that features pictures from

Do executives in your business do a lot of speaking at industry
many events they have hosted.

conferences and events? Create a pinboard that features videos

of your speakers. Pinterest’s homepage has a separate tab for 12: Showcase The Personality Of Your Business
videos, so you will get even more exposure by being featured in As mentioned, Pinterest has a heavy lifestyle focus, so what
that category. Just don’t forget to include a call-to-action within better opportunity is there to give people a peek into the
the video itself. Tell your viewers what you want them to do personality of your brand? Create a pinboard that showcases
next to further engage with you. your employees and life around the office: folks working

together, making products and

Beth Snyder Wy Dave A tutorial on how to get curls without
s bt 2 heat. Tried it, love il - .
| el e T e providing services. Show some of

continues.

! Ashley Blansett onfo Mirmor
sl the fun activities your business

Modified Diapar Weath L. .
participates in, such as company
Beckie Munson onts DIY &
Crafts

Bacon Mac & Cheese from Michael -

; outings, parties, award ceremonies,

g;—- Tl ot ot Bocng Bl volunteer days, etc. Allowing a
Le Sznat | Enquele Sur Les Super . .
Privleges Ds La Republique Yvan glimpse behind the scenes
R STERNOVIE RIS

Sarah Carroll will make your brand relatable,

: - s m Tib Kat onis Tib Kat ! aate ac;gll;
*ﬁ' interesting and humanized.

10: Use #Hashtags

Just like Twitter and Google + , Pinterest supports hashtags. The Today Show, for example, uses one of its pinboards called

Users can use hashtags to tag their pins and make Anchor Antics” to reveal the personalities of its stars.

their content more search-friendly. Promoting a VOGUL
new campaign of some sort? Create a pinboard
around it, and tag it with the hashtag you're
also using on Twitter and Google + to leverage
an integrated, cross-channel campaign. Club
Monaco leverages its Pinterest account for this

very purpose, using the #cultureclub hashtag and

pinboard to promote a section of its website

called Culture Club. e e -~

A Vogue cover from the Art Deco era.
#vogue #artdeco #art #cultureclub

3 likes 9 repins
\
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Pinterest

Best Practices Verify your

website. Go through

the process of verifying
your URL. The checkmark

Make sure
your website
URL is on your
Pinterest profile.
This is simple,
but very, very

adds a lot of credibility
and people will more

are sure It's yours.

Watermark

your images with Pl Williams-Sonoma

important. your URL or logo.

P As they get pinned
and shared out in the
world, this maintains

your visibility and

copyright.
Add a
call-to-action

A Good Rule of

THUMB

(See what we did there?)

in front of your
URL. It increases
engagement by
80%!’

“Visit at...”
w “Check it out at...”
] “Learn more at...”
“Buy it at...”

Start a Pinterest account with the

5+5+2 Rule

5 Boards-Things your
audience likes

5 Boards-Things your
audience has
a hard time
finding

2 Boards-Centered on
your company
or product

N

/

Make sure
to have lots of
images on YOUR
site. People need

things to pin.

7/
/J Pin at

your best times.
According to Bit Rebels,
best time for pinning is
2 p.m.-4 p.m. and
8 p.m.—1 a.m.
However slower times
might allow you to be
more visible because
it’s less busy!

Price your
product pin.
Price generates an
average of 35%
more likes.

7: Pinterest: How to Drive More Traffic to Your Site With Pinterest,
http://www.socialmediaexaminer.com/pinterest-how-to-drive-more-traffic-to-your-site-with-pinterest/

Read more at http://socialmarketingwriting.com/ | 4-ways-to-drive-more-website-traffic-with-pinterest/

warning when they click on ===

one. Only branded shortened

URLs are allowed & have to
apply to be “whitelisted.”
Pinterest wants to protect

Think vertical.
Taller images are
more pinnable.

likely click on it as they

U Al

Add full
URL to the pin
description so pinners
can go directly to the
content without
expanding the pin.
NO BIT.LYS!

A BIT.LY is a shortened
URL. Pinners will get a

the community from
spammers.

Image Credit:
https://marketingland.com

Make sure
your boards have
a category. Pins will

show up in feeds AND

in the same category

searches, so people

NQOT following you
will see you.

Label the
file name of an
image descriptively.
Especially the title of the
blog post. This helps
with SEO & prepopulates
the pin description
with the correct
information.
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http://marketingland.com/
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B2B Can Make The
Leap To Pinterest By
Looking At Their

Content Differently

The biggest challenge for B2B companies wanting to use Pinterest
as a marketing channel is a lack of visual content. While many
B2B companies sell products or services in industries that may not

seem super visual, here are some ideas for postable content.

Review the visual content you already have.
Someone at your last company mixer must have taken a few
photos, right? Make a board that showcases your company’s
culture. Have executive headshots? Create an “executive
management” board and include a bio for each person. Hit the

archives: pull some early shots and create a timeline board.

Use strong visuals from blog articles.

Attach or include clear, beautiful images in your blog articles
and pin them to your pinboards moving forward. You should be
using images in your blog articles anyway! Pin visuals that

highlight your written content.

Include infographics & data charts.

Infographics are very popular and do well on Pinterest. If you
have any industry data that you can visualize, do so before
someone beats you to it. If you can build a data chart in Excel,
you can pin it. And remember to have a clear headline in the

image so people know what they are looking at.

Post ebooks, articles & book covers.

Has your company released an ebook or a white paper

Need B2B
inspiration? Visit

of your company’s “publications.” Has someone  \ESHchMalLEIN
boards!

from your team authored an industry book?
Include it! Take advantage of “Article Pins,” which allow
you to include an article headline, story description, author and

link. This will help you establish thought leadership on Pinterest.

Showcase customer photos.

Promoting your happy customers is a great way to create

a positive sentiment around your brand. Encourage your
customers to send you photos (or take photos of them at your
next event). Create a board of their smiling faces—even better if

they are using your product or service!

Create a User-Generated Pinboard.

By enabling other users to contribute their own pins to your
pinboards, you open up a great opportunity to involve fans and
customers in your marketing. Pick out a few of your top

customers, and create a board dedicated to their pins.

Highlight videos and demos.

As mentioned previously, Pinterest is a great place to share
video. Does your company have products or services illustrated
by demonstrations? Are there how-to videos that your customer
base would find helpful? Pinterest can help drive traffic to your

own website via video and to your company’s YouTube channel.

Create event & behind-the-scenes boards.

Giving your audience a glimpse into the inner workings of your
company is a wonderful way to humanize your business. You
may be a B2B but you are, and sell to, human beings. Show
employees enjoying the company culture. Featuring them in

corporate events offers a richer brand story.

Remember to name your descriptions with more of a

call-to-action to give pinners more of a reason to follow

recently? Is the cover visually interesting and impactful?

Take a screenshot and create a board that’s a collection

26

you. For example, instead of “Careers at Company X,” try
“Come Work at Company X!” or “See What It’s Like To
Work at Company X!”
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Food & Retall eneniat Poteng
Reign On Pinterest

== When it comes to lop ‘Pinteresl =
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and we published this infographic in 2012. (See right.)

Still supporting our case, current data shows that

food is among the most pinned and engaging

content on Pinterest. Recently, Unmetric shared a

i BehaviorInfluencing;

study revealing 3 out of 5 boards with the most 4mmgﬁm

repins belonged to food related categories. - £

Couple that with our earlier stat that for over 90% . b W:m

of brands, Pinterest still isn’t a focus and Pinterest m§m=

is still the “Untamed West” of social media for food

brands. There is a lot of opportunity to get visibility

and a community going, if you are willing to take Restaurant & Food Brand Boards o Tnpire
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the time and dive in.
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CHAPTER 5: What Verticals Are In Pinterest’s Sweet Spot

Unmetric uncovered a lot of great nuggets in their recent study.
The resounding take away is, if you are in retail, food, travel or
the wedding business, you better create some Pinterest

boards STAT. (For the full Unmetric overview, click here.)
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*To note, L.L. Bean is a retailer of outdoor wear,

yet their most popular board is dedicated to
woodland animals. This may seem like a disconnect
to most marketers, but this is a perfect example of

a brand being in touch with and indulging its
customer base and engaging with what they like.

In doing so, they are engaging in their customer’s
online experience while richening their own brand

story without being self-promoting.
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Chapter 6

Pinterest: Who's Doing It Right? Success Stories
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CHAPTER 6: Pinterest: Who's Doing It Right? Success Stories

Lifestyle, Food & Retail
Brands Dominate,

But There’s Room

For Everybody

Data from Monetate shows that referral traffic from Pinterest

to the websites of 5 specialty apparel retailers jumped 389 %

from July to December 2011.% Based on this data, it’s not
surprising that many Pinterest early adopters have been Data: Monetate 253%
lifestyle brands like home goods retailers West Elm and

Real Simple Magazine.

However, tech brands like Mashable and The Next Web,

as well as design network Behance have quickly seen the

benefits, too. For these brands, Pinterest’s knack for allowing

an interesting, visual way of categorizing information is likely

the draw. So whether your brand is based on fashion or : . . . .
July Aug Sept Oct Nov Dec

you're just trying to show your followers what your brand is
all about, Pinterest offers a great medium to connect with your
audience. The brands that have been successful aren’t

just enabling users to pin content, they're getting in on the

pinning themselves.

While Pinterest is still young and its true ROI remains to be
seen, here are examples of brands who are already using
Pinterest well, by engaging fans in a meaningful way that gets

them to react, share and even converts them to buyers.

8: Is Pinterest the Next Social Commerce Game Changer?, http://monetate.com/infographic/is-pinterest-the-next-social-commerce-game-changer/#axzz | mO8hijQ2 .
& P grapniclisp & e ! Share this ebook!
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SUCCESS STORY:
L.L. BEAN"

CHAPTER 6: Pinterest: Who's Doing It Right? Success Stories

L.L. Bean is a legacy retailer of outdoor wear and gear, established as a catalog but eventually moving online

and to brick and mortar stores.

What they’re doing right:

The L.L. Bean Pinterest page is pretty much its brand come
to life. The company features boards from their most popular
“woodland creatures” to “boot styles” from pinned content
from all over the internet. You will notice that only a few
boards tout L.L. Bean products. Most of the boards entice
and engage brand loyalists who love outdoor living. The
headline invites followers to “Discover something fun with
us.” The boards do indeed deliver that. L.L. Bean is a perfect
example of “not pushing their wares” as much as engaging
their customer base. They make their brand essence relevant

to their consumers’ lives on an emotional, delightful level.

How To Use Pinterest For Business
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CHAPTER 6: Pinterest: Who's Doing It Right? Success Stories

SUCCESS STORY:

BETTER HOMES & GARDENS"

Better Homes & Gardens is a long standing food, garden and lifestyle magazine. They are now referred to often

as just BHG.

What they’re doing right:

To start BHG has a TON of content, and seems to be always
curating more. The BHG food board and the blogger boards
are by far the most successful. The food blogger board

is successful in part because BHG is supporting blogger
engagement by featuring food from that community. This
helps the bloggers with traffic and visibility. And in turn BHG
gets support and visibility with some powerful influencers,
which helps with their follows and repins. BHG encourages
collaboration and sharing; they are not proprietary or stingy
with their intellectual property. They prove this by having

a board devoted to bloggers’ twists on BHG ideas. That is

pretty magnanimous. The use of group blogger boards helps
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to pick up the work load of “pin content from a variety of places, not just from your own site for self promotion” mantra. As most of the

subject matter on their account is coming from BHG, the blogger boards (of which there are many) help round out the brand experience,

and keep it genuine and rich.
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SUCCESS STORY:

CHOBANI"

CHAPTER 6: Pinterest: Who's Doing It Right? Success Stories

Why would anyone follow a Greek yogurt brand on Pinterest? Like Facebook and Twitter, it's all about the

content you share, not necessarily what you sell.

What they’re doing right:

Chobani’s Pinterest page features recipes using yogurt as an
ingredient. There's a board called “Nothing but Good,” the
company'’s tagline, which only showcases fun and funny
pictures that go along with its brand image; there’s no yogurt
to be seen. In this way, Chobani is embracing the main goal
of Pinterest—to focus on the concept of a person’s lifestyle
and encouraging users to share their tastes and interests
with others and discover those of like-minded people. In
other words, by promoting the lifestyle its products promote,
Chobani is using Pinterest to enable people to learn more
about the Chobani brand behind the product. We also like

what they are doing to the main board photos. They are

==
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creating their own graphic with type, in a clean and nice design with great headlines to explain what each board is about. When all

the boards are seen together, the result is a clean and cohesive experience. This stands out among the visual chaos of most Pinterest

accounts. It's very inviting.
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CHAPTER 6: Pinterest: Who's Doing It Right? Success Stories

SUCCESS STORY:
ORECK"

Sure, Oreck may be an industrial-type product, with perhaps not a lot of visual fodder to leverage on Pinterest.

Nor a brand you would typically think of following on a social media site. Well, let’s see how Oreck proves us

wrong on both counts.

What they’re doing right:

Oreck makes you forget that a vacuum cleaner brand is
behind the pinboards you're looking at. For example, the
“Furry Friends” board features uber-cuteness with all tails and
paws, while subtly supporting its promise of happy, hairy
pets and super clean floors. Oreck has a board just to feature
pictures of beautiful flooring styles and layouts. Other boards
include general cleaning tips, empowering quotes, recipes
and entertaining tips (well, when do you really clean your
house?), holiday boards, and even a board dedicated to air.
This board has lovely pictures, and subtly reinforces the air
purifying filters in some of their vacuums. So by taking a
product efficacy and turning it into visual beauty, Oreck is

using Pinterest to its biggest potential.
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CHAPTER 6: Pinterest: Who's Doing It Right? Success Stories

SUCCESS STORY:
MASHABLE"

Mashable is the largest independent news source dedicated to covering digital culture, social media and
technology. Pinterest currently has a pretty girly vibe, considering females dominate its user base. But as
this tech brand is proving, the overwhelmingly estrogen-charged demographic of this social network could

change quickly.

D hesinmie o mainan

What they’re doing right: i e re— o oue s
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Mashable will be ahead of the curve when the male ‘
Mashable |
population gets fully on board with Pinterest. Mashable’s gerraion. s 5 i e, o To3a . (s ‘

Pinterest page showcases the gadgets and infographics the
news source is well known for, taking the immense amount
of data and information and making it more visual and

shareable. Mashable proves that if you are a data-driven

company, you have content worthy of being shared.
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CHAPTER 6: Pinterest: Who's Doing It Right? Success Stories

SUCCESS STORY:

ETSY"

With more than 390,000 followers and growing, this online shopping website is one of the most popular

on Pinterest.

What they’re doing right:

As a retailer of homemade and vintage goods, Etsy creates

pinboards that really showcase the heart of the brand. Boards

show followers how they can make their own products,
and how to put products in their daily life emphasizing the

lifestyle philosophy that Pinterest promotes.

Not sure what to buy for an upcoming holiday? Don’t worry,

Etsy has pins organized to give followers tons of ideas.
Giving customers new ideas for how they can use your
products will give them more reasons and incentives to buy
from you. Finally, they are making great use of their pin real
estate by tastefully sharing a price on each retail pin. That

should increase click through rates and purchases.
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SUCCESS STORY:

CHAPTER 6: Pinterest: Who's Doing It Right? Success Stories

DRAKE UNIVERSITY®

Drake was one of the few universities that jumped on the Pinterest bandwagon, and they continue to do a

great job. What better way to attract the younger generation to your school’s culture and student experience

than through social media—and for that matter—Pinterest?

What they’re doing right:

Drake University showcases items its student population is
interested in: clothing that matches the school’s colors, room
décor perfect for the dorm, easy meals in case you run out of
“Bulldog Bucks,” study inspirations, job market tips for
graduating classes, fan experiences, and even a board

completely devoted to its bulldog mascot.

Drake is following Pinterest’s lifestyle credo, making its
boards specifically about the school and student experience.
Potential students can learn a lot about the school with just a
few quick glances. Drake makes their Pinterest page personal

for their fans.
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CHAPTER 6: Pinterest: Who's Doing It Right? Success Stories

SUCCESS STORY:

GENERAL ELECTRIC"

General Electric seems to be all about social media. It seems only natural, as they are a company about

invention and imagination. Social is a perfect channel to share those ideas and cultivate that community

of technology and creativity.

What they’re doing right:

Not only does GE have a board specifically devoted to the
“badass machines” the company works with every day, but

it also has an “archive” board that gives a visual history of
the company’s products through the years. They have boards
showcasing mind blowing physics facts, infographics, humor
and inspirational quotes. They engage followers who are truly
technology-science nerds to the trendy, geeky hipsters of
today. This cultivates a wide and deep community of

brand advocates.

GE also has an inspiring board where they've posted all the

fan photos taken during their #GEInspiredMe campaign,

\
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exemplifying a great use for Pinterest—leveraging and featuring user generated content. As its description says, GE is clearly devoted to

“#Pinning things that inspire us to build, power, move and cure the world.”
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SUCCESS STORY:
PEAPOD"

CHAPTER 6: Pinterest: Who's Doing It Right? Success Stories

Peapod is the largest grocery delivery service in the United States. When Peapod launched, there were a

few skeptics thinking that many Americans wouldn’t trust some faceless stranger to select their produce for

them. Peapod’s success has proven skeptics wrong. But now, Pinterest has helped put a face and experience

behind the grocery delivery company.

What they’re doing right:

Peapod'’s Pinterest page tells the stories of how food gets to
your office/home, what produce is in season and what to
make for your next event. The company features a behind-
the-scenes board devoted just to Peapod’s delivery trucks.
Showing the cities the trucks visit and watching the signature
green bins loaded are great ways to give customers an inside
look into where their groceries are coming from, and the
care and attention given. This helps build trust among its
customers, and potential customers. It also brings a little
transparency to the service by showing where food comes

from and how it arrives at its destination.

Peapod goes beyond their own story and delivery process by showing other boards on entertaining tips, recipes and healthy eating.

This way Peapod makes the grocery delivery experience not just about what they are delivering to you, but all the wonderful things

you now have time to make and do because they deliver it all to you.
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CONCLUSION
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In Conclusion

With 90% of brands at the end of 2013 still not focusing their social energies on Pinterest, much opportunity

remains. Brands that dive into the Pinterest community while following best practices can make a big impact with

awareness, engagement and sales. Those brands that find creative ways to show how their products and
services fit into the lifestyles of their target audience will succeed. They will start creating, engaging and
connecting with an active community. This activity will make their brand vibrant and relevant. Followers will

become strong brand ambassadors. And with constant monitoring, curating and tending, Pinterest activity can

become a very strong part of a social media (and marketing) plan that helps users meet their business objectives.
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Now, go forth, and make Pinterest part
of your social media strategy. Or if you'd
like, give us a call—we’d love to help!
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